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Education Information

Doctorate, Sakarya University, Institute Of Social Sciences, Uretim Yénetimi Ve Pazarlama, Turkey 2012 - 2017
Postgraduate, Keller Graduate School of Management of Devry University, Master Degree Of Business Administration,
United States Of America 2006 - 2008

Undergraduate, Karadeniz Technical University, iktisadi Ve idari Bilimler Fakiiltesi, Ekonometri, Turkey 2000 - 2004

Foreign Languages

English, B2 Upper Intermediate

Dissertations

Doctorate, Politik tiiketici davranislarinin belirleyicileri lizerine bir arastirma, Sakarya University, Sosyal Bilimler
Enstitiisii, Isletme, 2017

Research Areas

Social Sciences and Humanities, Management, Marketing

Academic Titles / Tasks

Assistant Professor, Recep Tayyip Erdogan University, Iktisadi Ve Idari Bilimler Fakiiltesi, isletme, 2017 - Continues
Lecturer, Recep Tayyip Erdogan University, Iktisadi Ve idari Bilimler Fakiiltesi, isletme, 2014 - 2017

Academic and Administrative Experience

Erasmus Coordinator, Recep Tayyip Erdogan University, 2021 - Continues
Director of Continuing Education Center, Recep Tayyip Erdogan University, 2017 - Continues
Deputy Head of Department, Recep Tayyip Erdogan University, Iktisadi Ve idari Bilimler Fakiiltesi, isletme, 2017 - 2021

Courses


tel:+90 464 223 6126

Marketing Strategies, Undergraduate, 2020 - 2021

Girisimcilik II, Undergraduate, 2019 - 2020

Principles Of Marketing, Undergraduate, 2020 - 2021

Profesyonel Satiscilik, Postgraduate, 2019 - 2020

Girisimcilik I, Undergraduate, 2019 - 2020

Tiiketici Davraniglarinda Se¢me Konular, Doctorate, 2019 - 2020
Reklam Yonetimi, Postgraduate, 2019 - 2020

Marka Yonetimi, Postgraduate, 2018 - 2019

GIRISIMCILIK 1, Undergraduate, 2014 - 2015, 2015 - 2016, 2016 - 2017

Advising Theses

OZTURK A., Sembolik tiiketimin marka sadakati yaratma iizerine etkisi, Postgraduate, U.Erkus(Student), 2019
OZTURK A., Hizmet isletmelerinde i¢ mekan estetiginin satin alma niyeti {izerine etkisi: Rize Ili bir kafe érnegi,
Postgraduate, E.Sahin(Student), 2019

Articles Published in Other Journals
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The Effect of Online Coupons and the Ease of One Click Payment Process on Online Impulse Buying
Oztiirk A., Kirmizikaya A., Akin M. S.

Uluslararas: iktisadi ve idari incelemeler Dergisi, no.33, pp.19-36, 2021 (Other Refereed National Journals)
COVID-19 Siirecinde Online Yemek Siparislerinde Teknolojinin Kabulii

DILEK 0., 0ZTURK A.

Ugiincii Sektér Sosyal Ekonomi, vol.56, no.3, pp.1313-1332, 2021 (Other Refereed National Journals)

The Effect of Emotional Benefit of Cute Products on Impulsive Buying Behavior

Oztiirk A., Kirmizikaya A., Akin M. S.

insan ve Toplum Bilimleri Arastirmalar1 Dergisi, vol.10, no.3, pp.2975-2991, 2021 (Other Refereed National
Journals)

The Effect of COVID-19 Pandemic on the Buying Behavior in Complementary and Alternative
Medicine Products: A Study in the Framework of the Theory of Planned Behavior

Oztiirk A, Dilek O.

Yonetim ve Ekonomi Arastirmalari Dergisi, vol.19, no.3, pp.58-76, 2021 (Other Refereed National Journals)

The Effect of Retail Store Ambient Olfactory on Consumer Purchase Intention

Oztiirk A., Berber G., Maras Cakir E.

Firat Universitesi Sosyal Bilimler Dergisi, vol.31, no.3, pp.1261-1272, 2021 (National Refreed University Journal)
Tiiketici Sosyal fhtiyaglarinin Marka Sadakati Olusturma Uzerine Etkisi

ERKUS U.,, OZTURK A.

Giimiishane Universitesi Sosyal Bilimler Enstitiisii Elektronik Dergisi, vol.12, no.2, pp.586-599, 2021 (Other
Refereed National Journals)

Tiiketici Boykot Davranisinin Belirleyicileri Uzerine Bir Arastirma: Agi1zdan Agiza iletisimin Aracihik
Roli

OZTURK A, NART S.

Elektronik Sosyal Bilimler Dergisi, vol.20, no.78, pp.660-687, 2021 (Other Refereed National Journals)

Reklam Miiziginin Marka Bilinirligi ve Satin Alma Niyetine Etkisi

OZTURK A, Balyas B.

Uluslararasi Ekonomi, Isletme ve Politika Dergisi, vol.5, no.1, pp.136-155, 2021 (Other Refereed National Journals)
Validity and Reliability of Turkish Adaptation of the Store Personality Scale

Cakiroglu K. 1., Oztiirk A.

BUSINESS MANAGEMENT STUDIES:AN INTERNATIONAL JOURNAL, vol.8, no.5, pp.4273-4299, 2020 (Other
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Refereed National Journals)

Tiiketicilerin Anneler Giiniinde Hediye Satin Alma Davraniglarinin Sebepli Davranis Teorisi
Baglaminda Incelenmesi

OZTURK A., TEMIZKAN V.

Sosyal Bilimler Ekev Akdemi Dergisi, no.76, pp.37-56, 2018 (Refereed Journals of Other Institutions)
Materyalizm - Moda Giyim flgilenimi - Plansiz Satina Alma iligkisi: Universite Ogrencileri Uzerine Bir
Arastirma

OZTURK A, NartS.

Uluslararasi Ekonomik Arastirmalar Dergisi, vol.2, no.3, pp.45-55, 2016 (Refereed Journals of Other Institutions)
UNIVERSITE OGRENCILERININ PERSPEKTIFINDEN POLIiTiK TUKETIME KATILIM

OZTURK A, NartS.

Global Journal of Economics and Business Studies, vol.5, no.9, pp.62-73, 2016 (International Refereed University
Journal)

Tiiketicilerin Helal Tiiketim Davranislarinin Belirleyicileri: Planl1 Davranis Teorisi Cergevesinde Bir
Arastirma

OZTURK A., Nart S., Altunisik R.

International Journal of Islamic Economics and Finance Studies, vol.1, no.2, pp.141-160, 2015 (Refereed Journals
of Other Institutions)

Books & Book Chapters
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Legacy of the COVID- 19 Pandemic: The Increasing Importance of Hybrid Marketing

Oztiirk A., Temizkan V.

in: New Normal and New Rules in International Trade, Economics and Marketing, Burak Darici,Fatih AYHAN,Candy
Lim CHIU, Editor, Peter Lang Publishing, Inc., Berlin, pp.209-220, 2021

Circular Economy from the Point of Consumption Relations: Consumer’s Role in Maintaning Circular
Process

NART S., OZTURK A.

in: Contemporary Issues in Social Science Vol: 106, Simon Grima, Ercan Ozen, Hakan Boz, Editor, Emerald
Publishing Limited, Bingley, Bingley, pp.67-79, 2021

Changes in Consumer Behavior After the Covid-19 Pandemic

Oztiirk A.

in: Inferences from The Covid- 19 Pandemic: A Multidisciplinary Research, Muhammed Ali Yetgin,Osman
Kurter,Volkan Temizkan, Editor, Gazi Kitabevi, Ankara, pp.137-151, 2020

Dijital Cagda Politik Tiiketicilik: Cevreci Yaklasim Uzerine Bir Uygulama

OZTURK A, NART S.

in: Etik Pazarlama Dijital Cagin Getirdikleri, Dr. Emre Yildirim, Editor, Gazi Kitabevi, pp.71-92, 2020

Pazarlama Alaninda Yetenek 4.0

NART S., OZTURK A.

in: Calisma Yasaminda Yetenek 4.0, Senem Nart, Editor, Beta Basim Yayim Dagiim A.S., pp.69-88, 2020

RECEP TAYYiP ERDOGAN UNIVERSITESI ULUSLARARASI OGRENCI MEMNUNIYET ARASTIRMASI
Cakiroglu K. I., Oztiirk A, Sert M. F., Bektas M., Kartal B. (Editor)

RECEP TAYYIP ERDOGAN UNIVERSITESI YAYINLARI, Ankara, 2019

RECEP TAYYiP ERDOGAN UNIVERSITESI’NDE OGRENIM GOREN ULUSLARARASI OGRENCILERE
ILiISKIN UNiVERSITE MEMNUNIYETINE YONELiK NiCEL ARASTIRMA

KARTAL B., OZTURK A.

in: RECEP TAYYiP ERDOGAN UNIVERSITESI ULUSLARARASI OGRENCI MEMNUNIYET ARASTIRMASI, KARTAL,B.,
Editor, Recep Tayyip Erdogan Universitesi Yayinlari, Ankara, pp.53-100, 2019

The Politics of Purchasing: Ethical Consumerism in Turkey

OZTURK A., Nart S., Altunisik R.



IX.

in: Ethics, Social Responsibility and Sustainability in Marketing, Ipek Altinbasak-Farina ve Sebnem Burnaz, Editor,
Springer, Gateway East, pp.3-18, 2019

Tiiketici Olarak Giiciimiizden Ne Kadar Haberdariz? Bilingli Tiiketim ve Tiiketici Aktivizmi

OZTURK A, NARTS.

in: Tiiketimin 1001 Halj, Altunisik, Remzi, Editor, Beta Basim Yayim Dagitim A.S., pp.239-256, 2019

Refereed Congress / Symposium Publications in Proceedings

L
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Iv.

VL

TURKIYE’'DEKI SOSYAL MEDYA KULLANICILARININ ZORLAYICI POLITIKALAR SONRASINDAKI SOSYAL
MEDYA KULLANIMINDA ALTERNATIF ARAYISLAR VE DEGISiMLER

OZTURK A, ERKAN C., ERKUS U.

MEDITERRANEAN SUMMIT 5th INTERNATIONAL SOCIAL SCIENCES CONGRESS, Mersin, Turkey, 07 August 2021,
pp-60-75

Kargo Hizmet Kalite Algisinin E- Wom Uzerine Etkisi

OZTURK A, BERBER G.

Selguk Zirvesi 4. Uluslararasi Sosyal Bilimler Kongresi, 24 - 25 July 2021, pp.40-42

The Effects of Covid-19 Process on Consumer Digital Service Usage

OZTURK A., DIiLEK 0.

ATLAS 8TH INTERNATIONAL SOCIAL SCIENCES CONGRESS June 11- 13,2021 / Ankara, TURKEY, Ankara, Turkey,
11 - 13 June 2021, pp.1-13

Effectiveness of Social Responsibility Advertising: AIDA Model

Oztiirk A., Akin M. S.

VL. INTERNATIONAL EUROPEAN CONFERENCE ON SOCIAL SCIENCES, Kyyiv, Ukraine, 4 - 06 June 2021, pp.369-378
THE POLITICS OF PURCHASING: ETHICAL CONSUMERISM IN TURKEY

OZTURK A, NART S, ALTUNISIK R.

7th International Conference on Governance, Fraud, Ethic and Social Responsibility, Istanbul, Turkey, 10 - 11
November 2016, pp.72-80

MATERYALIZM VE PLANSIZ SATINA ALMA DAVRANISINDA MODA GIYiM ILGILENIMININ ARACILIK
ROLU

NART S, OZTURK A, KUTLU E.

1.ULUSLARARASI KARADENI{Z ISLETMECILIK SEMPOZYUMU, Giresun, Turkey, 16 - 18 May 2016, pp.89-98

Supported Projects

CAKIROGLU K. I, OZTURK A, KARTAL B, SERT M. F., Project Supported by Higher Education Institutions, Tiirkiye Cay

Pazarinda Tiiketicilerin Caya Yénelik Tutumu ve Gayn Algilanan Kalitesinin Ol¢iilmesi Uzerine Bir Arastirma, 2020 -

Continues
KARTAL B., OZTURK A., SERT M. F., TUZCU 0., ALTUNALAN 0., Yilmaz I., CAKIROCLU K. 1., BEKTAS M,, Project Supported

by Higher Education Institutions, Recep Tayyip Erdogan Universitesinde Egitim Géren Uluslararasi Ogrencilerin

Universiteye Bakis Agilar1 Memnuniyet Diizeylerinin Ol¢iilmesi Uzerine Bir Aragtirma Projesi, 2018 - 2020
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